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Science Communication in the Digital Era

How social media trends and algorithms shape science journalism and 
science communication
Building a personal brand and increasing findability as a scientist
Writing effectively for social media and creating video content
Understanding the attention economy, post-journalism, and business models
Addressing misinformation, echo chambers, and polarization
Developing digital communication strategies for research projects or events
Practicing crisis communication and responding to online disinformation
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What is social media, exactly?
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What is social media, exactly?

Social media are “a group of Web 2.0 applications that 
enable the exchange and creation of user-generated 
content.”
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Andreas M. Kaplan, Michael Haenlein,
Users of the world, unite! The challenges and opportunities of Social Media,
Business Horizons, Volume 53, Issue 1, 2010, Pages 59-68, ISSN 0007-6813,
https://doi.org/10.1016/j.bushor.2009.09.003.
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Enumerative definition

Social media are interactive Web 2.0 Internet-based applications.
User-generated content is the “lifeblood” of social media.
Users create service-specific profiles for the website or app that are designed 
and maintained by the social media organization.
Social media helps the development of online social networks by connecting 
a user's profile with those of other individuals or groups
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Jonathan A. Obar, Steve Wildman,
Social media definition and the governance challenge,
Telecommunications Policy, Volume 39, Issue 9, 2015, Pages 745-750,
ISSN 0308-5961, https://doi.org/10.1016/j.telpol.2015.07.014.
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Definitions have massive implications
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EU Digital Services 
Act
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Definitions have massive governance implications
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32esimi su 48 
paesi



23" Science Communication in the Digital Era ", Lecce, 7-10 July 2025



24" Science Communication in the Digital Era ", Lecce, 7-10 July 2025



25

Trends and Tensions 
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Trends and Tensions 
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News find me perception
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News find me perception
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But what about science content specifically?
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Do people mistrust science?
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Do people mistrust science?

Wissenschaft Im Dialog, 
Eurobarometer 2021
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Do people mistrust science?

https://www.nature.com/articles/s41562-024-02090-5/figures/1

https://www.nature.com/articles/s41562-024-02090-5/figures/1
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The politicization of trust
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The politicization of trust
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Putting it together

Most people who passively see science content on social media (without 
actively seeking it) report that it’s their main source of science news—even 
higher than for general news.
High trust in science doesn't prevent susceptibility to pseudoscience; people 
perceive sources they like or feel represent them as more scientific
Social media doesn’t cause polarization of trust per se, but it significantly 
amplifies and entrenches it. 
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